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Answer in Brief:

Define Service Blueprint.

What do you mean by Product Decision?

What do you mean by Market Cell?

What do you mean by Service Marketing Mix?
Explain Benchmarking.

Define Product Brand with reference to Service.
Define Service.

What do you mean by Product Line?

Give any two any examples of use of technology in services.
What do you mean by Service Exports?

Explain Service Facility Design and its layout. How can you track Customer Behavior?

OR
What do you mean by Perceived Quality? Explain different GAP in Service Quality
and Strategies available for closing these GAP.

Explain various challenges in service redesign.
OR
Explain Service Flowcharting and Delivery Process in detail.

What do you mean by Service Marketing Environment? Explain various Customer
drive services.
OR

How can you build SCA focus strategies? How can you select service target system?

Explain the Communication Strategies and Strategies for improvement.

OR
Explain various types of Service Intermediaries. Explain various issues involving
intermediaries.

Write Short Notes: (Any Two)
Product Brand with reference to Service
Tourism Marketing

Bank Marketing

SERVQUL Model
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